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We help universities engage with the public oe

We help universities and the public engage with
each other. With our expert advice, training and
tools, public engagement becomes acheivable,
measurable and above all, successful.

QOur vision, mission & aims

< Public Engagement Ambassador Scheme

WWW.pUblicengagement_ : ¢ Case study of the week

< Research for All journal

Our vision, mission & aims
< Self assess your institution with the EDGE Tool

The NCCPE seeks to support a culture change in universities. Our vision is of a higher education sector making a vital, strategic
and valued contribution to 21st-century society through its public engagement activity.
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What is public engagement?
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High quality public engagement
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Public Engagement in Practice
MBI




Suence, Technology, Engineering and Mathematlcs (STEM) ﬂ% B, TEMEZ (STEM)

The Heart and Lung Repair Shop The Turtle Project

Working In Partnership S1E1ER) TIE

Bomgbomg Youth Participation Fostering Hope

Arts, Humanities and Social Sciences ZA, AXFfit<R%

The Lived Experience of Climate 7

Around The Toilet City Witness: Exploring Medieval Swansea
Change
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Health and Wellbeing {& 5 5 34
|

Preventing Domestic Violence

None in Three Our Health, Our Future SPHERE: co-design and co-production
in a home sensor system for health

Engaging With Young People fl1E& A& 1E

COHESION Pilot “Don’t Smile” Developing interventions to raise rabies Lleisiau Bach yn Galw Allan-Little Voices
awareness in rural African communities Shouting Out

Individually Led Projects EA M3 4T KT B

.

Eating for Eye Health TAKE 7 - Writing Back



What difference does it make?
A NI S5 EHE?

Conceptual
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Communicating
the meaning of
the research
beyond
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www.publicengagement.ac.uk



What difference does it make?
A NI S5 EHE?

Conceptual Instrumental
e A Th A Y
Communicating Influencing
the meaning of policies, products
the research and services to
beyond better reflect
academia public interests
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What difference does it make?
A NI S5 EHE?
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Instrumental Capacity
Conceptual o
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Communicating the
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research beyond
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Instrumental
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Influencing policies, products
and services to better reflect
public interests
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www.publicengagement.ac.uk
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Influencing individual and
collective behaviour and skills
to realise public benefit
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Instrumental

A DI TR

Influencing policies, products
and services to better reflect
public interests
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Influencing policies, products
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Public Engagement in China

.
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What does / could motivate you to engage with the
public? f14 25 1850 I AR 2

Are any of the motivations UK scientists have relevant
to you and your work? T [E R 7= K 150 1172 15 A
S5 TAEMS?




Public Engagement in China
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Are there other motivations to engage that are
relevant to you and your work?
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Developing your approach
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Developing your approach: Purpose

BT HE

Responding (to societal needs / requests)

Sharing what we do (inspiring, informing)

Creating knowledge together / Doing research together
(collaborating, innovating)

Applying knowledge together (collaborating, innovating)

Learning from others (consulting)

Changing attitudes / behaviour

Duncan, S. and Manners, P. (in publication) An Engagement Typology




Developing your approach — people
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The public

Schools,
colleges and
lifelong learning

Public sector

Communities
of interest

Cultural and
leisure
SErvices

Health and well
being agencies

Quangos

Communities

Mon
Governmental

Community

oy and 3" sector

- Communi
community By

organisations
and societies

Local /
regional /
national
govt

Voluntary

Local

authorities / mgm? n:}:;at_i{?-m
strategic bodies and charities

Businesses and
International industry

community

Social
enterprises

Business

@

community



Ipsos MORI Bl
Socdial Research Institute A {psos

March 2014 E2014/A\\ﬁﬁ$£l‘%% Eg%%
Public Attitudes to Science 2014

Main Report

Sarah Castell, Anne Charlton, Michael Clemence, Nick Pettigrew,
Sarah Pope, Anna Quigley, Jayesh Navin Shah and Tim Silman




Confident Engagers BiSHAEE

el DISTRUSTFUL LATE DISENGAGED
U M ENGAGERS  ADOPTERs  CONCERNED  “orppmics  INDIFFERENT

Most engaged Least engaged

* One in seven (14%) of the population
* Tend to be between 35-54 and affluent (ABC1s)

Characteristics

* Already highly engaged, with strongly positive attitudes towards
science and scientists

* Keen for Government to put expert advice and evidence above
public and media opinion when it comes to science

* Concerns about how the media sensationalises science

Implications
* Already feel sufficiently engaged and informed

* May want to know more about how policymakers incorporate scientific advice into
policy and efforts to improve science reporting in the media

Ipsos MORI m



Distrustful Engagers JfiSERiAEE

CONFIDENT DISTRUSTFUL LATE DISENGAGED
ENGAGERS SIS LIl ADOPTERs @ CONCERNED ' “goppycs  INDIFFERENT

Most engaged

Least engaged

* Around one in eight (13%) of the population
* Tend to be men aged 55+ and affluent (ABC1s)

Characteristics

= Again, highly engaged and feel informed about science

* Less trusting of those that work in science, and less confident
in the Government’s ability to regulate them

Interested in becoming more involved in public consultation and
think the public should play a larger role in science decisions

E y
rb

A

Implications

* Think of scientists as introverts, working behind closed doors, so the extent to which
scientists collaborate and work in teams may surprise them

* Make aware of the extent to which the public is already involved in decision-
making on science, and opportunities to get involved themselves

Ipsos MORI



Late Adopters /5 R/ERIZE

CONFIDENT  DISTRUSTFUL A DISENGAGED
ENGAGERS ENGAGERS - CONCERNED = “gepprics ~ INDIFFERENT
Most engaged Least engaged

* Around one in five (18%) of the population
* Tend to be women aged 16-34

Characteristics

* Did not enjoy science at school

* But now take a strong interest in science, and interested in
becoming more involved in decision-making

* Strong environmental and ethical concerns, so climate change,
GM crops and vivisection are contentious issues

Implications

* Engage more strongly with science when not treated as an isolated subject, but
instead relates back to their daily lives and interests

* Want to hear scientists discuss the social and ethical implications of their
research more

Ipsos MORI 0



The Concerned £JEH

CONFIDENT  DISTRUSTFUL LATE DISENGAGED
ENGAGERS ENGAGERS ADOPTERS SCEPTICS Ll
Most engaged Least engaged

* Around one in four (23%) of the population
* Tend to be women aged 16-24, less affluent (C2DEs) and from BME communities

Characteristics
* Religion tends to play more important role in their lives

* Have strong views on the limitations of science and less
convinced about the economic benefits of investing in it

* Reservations about the intentions of scientists and whether the
Government can control them

Implications

* Want to hear more about the intentions of scientists, especially those working in
controversial areas such as stem cell research or synthetic biology

= Want to know how individual scientists and scientific professional bodies, as
well as Government, are responding to the public's concerns

Ipsos MORI




Disengaged Sceptics BRI ILE

CONFIDENT  DISTRUSTFUL LATE DISENGAGED
ENGAGERS  ENGAGERS  ADOPTERs  CONCERNED NSl 'ND!FFERENT

Most engaged Least engaged

* Around one in eight (13%) of the population
* Tend to be women and less affluent (C2DEs) with fewer qualifications

Characteristics

* Again, put off science at school and today find it overwhelming

* Do not trust scientists to self-regulate, so have conservative
attitudes towards science regulation

* Don’t want personal involvement, but want to know the
Government is listening to the general public on science

Implications
* |ess likely to ever be interested in science, so more challenging for engagement

* But may engage more strongly if shown that science is already a big part of their
everyday lives

Ipsos MORI



The Indifferent TXM#EH#

CONFIDENT DISTRUSTFUL LATE DISENGAGED
ENGAGERS ENGAGERS ADOPTERS CHIRGERED SCEPTICS

Most engaged Least engaged

* One in five (20%) of the population
*= Tend to be retired older people, often less affluent (C2DEs)

/ 4. £ Characteristics
e 5 * Do not feel informed about science, but not especially
interested or concerned either
* More generally, tend not to be interested in new challenges or
learning new skills
* Think science is something that other people do

Implications
* Again, more challenging given that many do not want involvement

= A need to demystify science among this cluster, explaining that it can be simple, and
that anyone can do science

Ipsos MORI
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Designing your approach - process
HRIEW 712 3R

One off intervention? — /XK AN ?

Long term partnership approach? K& 1E 574?
Publications H iR4)

Events ¥i5 3]

Consultations &if) <
Community activities f VG 3]
Training3% Il

Co-production &4 7=
Citizen Science 2~ F& B2

Art — science collaborations 2K - B2 &51F




Designing your approach - impact
R AA /_\, » \\_'__: =/
HRIEI T 520 7]
e How do you ensure the work you do is effective /&
LARERE TAE & 207
* Use evaluation 1% B PE
— to inform the development of your approach

— HEWIETTIEIIT R
— to find out whether it has led to the desired outcomes
— e BT A4S R
— to measure impact

ek ip=8-Al




Developing your approach
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Developing your approach —working with partners

TERIERTTE: R

— Invite involvement at the start \— IS IS5
— Develop a clear joint vision (including mutually beneficial outputs

and outcomes) K EEREAMER (8%, NEimBMmgER)

— Establish leadership, roles and responsibilities B3 %1% /7, £
AR

— Communicate often and well (and mind the language gap) 2. 4%
HERERNEE (FERIESER)

— Plan, plan, plan and plan again 1%, 11X, itk

— Respect and value different perspectives and expertise BL&E P\ Jt &
NGRSV IS

— Get to know each others ways of working T B4R It I TAE 7 =\




Questions and comments [a] BRI ERE
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